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the 

concept

The project is an interactive website to connect and increase the 
customers of a small store, in which the aim is to change the 
prejudice towards second hand.
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Bit Pazari is such a boutique in which 
strong, classy, confident designs for women 
are sold. 

In the boutique there are a variety of 
creative, well designed second hand mate-
rials. And as the boutique sells second 
hand stuff, it aims to capture and in-
crease the interest on second hand. So, 
the site is to represent this boutique and 
it’s products to the customers, but not 
sells products online, it rather directs 
them to the boutique itself.

The predictability of malls and chain 
stores is what makes them so popular. You 
know where to go, what you will find, and 
what you will get. Shopping for second 
hand clothing could be more different. You 
may not know where to go or what you will 
find, but once you start looking, you could 
end up saving money and gain a more unique 
wardrobe. If you put some effort into the 
shopping process and aren’t afraid of a 
little adventure or new experience, you 
can learn a lot about your unique communi-
ty and the people who are a part of it. 





The original idea that the project based 
is re-designing second hand stuff and turn 
ing them into brand new clothes, in or-
der to increase the second hand usage. In 
that manner, not only on the production of 
clothes, but every visual aspect of this 
project is designed to catch the interest 
of the audience to the second hand. 

There are a lot of references to renovat-
ing, recycling and second hand items both 
in the website and in the corporate iden-
tity. For instance, the logo is designed 
in this manner, the formal letter papers,

the 

identity

business cards, packages, and even the 
greeting cards of the store are made with 
craft paper.

The use of such recycled materials are 
references to create an environmental 
awareness, but the project does not aim to 
do this directly; it puts it into the ba-
sis of the project as a hidden goal. 

Corporate and visual identity of the store is designed by using sec-
ond hand and recycled materials.

7



background

& overview 

In the background of this project, there 
is a lot about environmental awareness 
through second hand usage.

We are living in a consumption society, 
and the universe is not healthy any more. 
Yet consumption is making it worse. Actu-
ally, ordinary people can contribute to 
the worldwide effort of cleaning up the 
world. One of the easiest, cheapest, and 
most popular ways of doing that is to re-
cycle. Recycling is the reprocessing of 
used, old, and ready-to-throw materials 
into new uses and products. 

Nowadays people are much more involved in 
the idea of repairing own stuff or buying 
renewed pieces rather than to replace them 
with new ones. Instead it is now much more 
beneficial to use the existing stuff. When 
the clothes are distorted; not to chuck it

out but to repair or using it as another 
material is fancier. 

Second hand clothing is becoming more 
popular as people begin to recognise the 
real costs of fast fashion. Consumers are 
becoming more aware of their buying choic-
es and ways that they can help the envi-
ronment.

Finally, there is one more great reason to 
recycle second hand clothing. Just because 
you are fed up with a piece of clothing or 
it does not fit you any more, it does not 
mean that it has no worth. They can become  
brand new pieces if they are renovated and 
sold just like BitPazari does. 
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That is to say, repairing concept is be-
coming more and more cool because our 
necessities internally turned in this di-
rection. People are much more sensible to 
environmental issues. Thus nobody prefers 
to use second hand stuff. 

This project aims to direct people to wear 
second hand products. And it is very ap-
propriate to do it by using design. So, 
Bit Pazari website is set to direct cus-
tomer’s attention to increase second hand 
usage by creating entertaining features.





features

Putting the recycling issue into the basis 
of the project, but not directly drives 
the focus to the environment issue, the 
website rahter uses this as a hidden back-
ground goal and aims to catch interest on 
the second hand.

How the website differs from others?
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To achieve these goals, the project specifies three main features:

-the customer community
-the combination tool
-the customizer test

In order to do that, the project developed 
as a Web 2.0, which is to be contributed 
by both social media and also network-
ing components, and both entertaining the 
customers.





The site enables customers to create their 
own profiles. There are a variety of fea-
tures for the users of the site, such as 
the combination tool and the customizer 
test, yet these are all require registra-
tion. 

Not only for to benefit from these aspects, 
but having a profile in the site also benef-
ical as it creates a customer community by 
enabling people to see other user’s pro-
files and connect with each other as well.

The community also contains the designers 
of the store. In that way, users can also 
see designers’ profiles, their information, 
which product belongs to which designer 
and have the chance to contact with them.

Creating a community is the most chal-
lenging aspect of the project.

1.community

13



This tool is to encourage customers to 
show their likes and interests, by ena-
bling them to combine products and share 
with other users by publishing these com-
binations on the site. 

By that, the boutique both catches inter-
est on the products, and also benefits by 
developing a marketing strategy through 
that as well.

This challenge provides a platform to us-
ers to show their creativity.

2.combiner
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personally to each customer by asking 
some basic questions about their favorite 
color, horoscope, and some general inter-
ests; than matching those answers with 
the most appropriate products; so to say 
guides them on which products they may 
like.

Clothes are not only pieces that we use to 
cover ourselves, but they are also signifi-
cant tools to represent our social identi-
ty. Either consciously or unconsciously,
people show their habits, likes and inter-
ests through clothing.

So there are decisive factors for people 
to buy clothes. This tool aims to treat 

By this test customers are treated per-
sonally through their likes&interests.

3.customizer



technology

Requierd know/how

The website requires a database in order 
to save the necessary information about 
the users, designers, and products. The 
required coding languages are Html and 
Php; and for the combiner tool basic Flash 
and actionscript knowledge is required. 
Finally, in order to transfer products to 
Flash, XML can be used.
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