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A website for the second hand - vintage store, “Bit Pazarı”, that pro-
vides an alternative approach by creating more interaction among  
the store and the customers.

Project Definition:

Conceptional Definiton: 

Bit Pazarı is a vintage store, that renovates 
second-hand clothes and also produces 
one-piece designs. Thus, it  needs a unique 
website. 

However, this website will not be just a 
regular website of a store; but a site that is 
interactive, interesting, and enjoyable; so that 
many people will be attracted by the site and 
would like to login it.
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Target Audience:

Actually the site will be open for anybody 
who would lile to enter; designers or people 
who is interested in design or fashion as a 
hobby, or people from any culture, country or 
age will be able to login; but it will be mostly 
for the customers of the store.



Goals:

By this application, the store will courage 
a strong bond between the custiomer and 
itself, so the custiomer will feel the unique-
ness of his/herself for that shop; as s/he he 
is not treated just as a regular customer but 
personally.

Besides, any customer will have the possibil-
ity to look up the products of each designer; 
watch videos of their sketching process, 
read about their biographies and so on. The 
customers will also be able to post their own 
sketches of designs and combine products 
and publish it on the site, so that other 
customers will have the chance to write com-
ments, give feedback or edit as well. Also, 
people will be free to publish their own de-
signs, share their sketches, and can compete. 
Every month the most voted product would 
be sold at the boutique. So that, creative 
customers will have a place to share their 
products and show their talent.
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The basis:

According to the analysis that i have found 
about ‘personlaity features of frequent cloth-
ing buyer’, there is a relationship between 
buying behavior and personality features 
of individuals who buy clothing frequently. 
Noteworthy part of investigation datas have 
been attained from 183 individuals, whose 
age, sex, occupation and income were dif-
ferent, but some of them was the student of 
vocational education center. Leadership of 
idea, advocate of change, dependence, knowl-
edge, social and personal identity, have been 
accepted as personality features. It has been 
determined that frequent clothing buyer 
consumers have more use fashion as a device 
of emphasizing their social and advocate of 
change identities than infrequent clothing 
buyer consumers. 

These characteristics have been seen both 
of males or females from every ages. This 
investigation is exposed that there were 
stronger relationship between the behavior 
of frequent clothing buy and personality 
features than age, income, sex or education 
level. Therefore, i decided to develop a struc-
ture that will ask some basic information to 
the customers and they will choose the most 
close options for them. According to these 
answers, the site will guide the customer and 
combine appropriate outlooks for them.

The Origin:

The original idea that i based my project willbe an application: an 
outlook customizer; which is going to guide the customers; make 
combinations for them according to their data (age, gender, horo-
scope, job, likes, interests, hobbies and so on). 


